


Don’t Fall Into the Trap

It’s not about Age.
Just like it was

never about pigments,
ethnicities or gender.

Marketing can be better!



What a business does for
their client.

Whoever they may be.

It’s about...

The successful company of the
Experience Age,

is one that knows itself.

A business that seeks to work in
unison with clients instead of

strategizing against them.

We are in this together.

Marketing is about the same
things it has always

been about.

No matter the pace
of business.



Targeting Demographics
is a short term trick

for a reoccuring problem.

The solutions are in
your company.

Tap into your own resources
Focus on character not 

identitiy and the path to follow
becomes clear.

Curb the corporate
addictions, aimed
at subtle profiling
or data collection.



Gone are the days of
protocol and message
control.

Not  just the malls.
Not just retail.
Sales itself is evolving. 

Working with public trust is the pathway to and for all of society.



Retain
A Philosopher

Today

www.uneducatedphilosophy.ca
www.uneducatedphilosophy.ca
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